Excepts from report on International Experts Meeting
on Sustainable Consumption and Production

San Jose, Costa Rica, September 5-8, 2005
1. Participants in the meeting were experts on various aspects of sustainable consumption and production from government agencies, international organizations, consumer organizations, business and industry, and other non-governmental organizations. Some 150 experts from 70 countries and 9 international organizations participated in the meeting.

22. Sweden had initiated a Task Force on sustainable lifestyles, in cooperation with UNEP. The Task Force will focus on sustainable consumption patterns related to lifestyles and culture, on information and education for sustainable lifestyles, and on the role of marketing – and of youth in particular – in changing consumer behavior. The Task Force will consider legal, economic and voluntary policy instruments for addressing consumption patterns relating to energy, water, resource consumption, waste, health, food and travel. Argentina, Costa Rica and the United Kingdom will participate in the Task Force, and other countries and organizations are invited to participate. The Task Force is expected to report to CSD-14 and 15 and the 2007 international expert meeting of the Marrakech Process.

119 Capacity building programmes need to be strengthened with special attention to the training of leaders, taking into account the social, economic and traditional characteristics of the concerned countries. Public education is needed in the field of sustainable consumption in order to facilitate individual decision making towards more sustainable lifestyles. In particular young people – decision-makers of the future – need to be trained in holistic solution-oriented leadership, making use of and strengthening existing programmes such as the youthXchange programme of UNEP and UNESCO (www.youthxchange.net
124 When considering approaches to changing consumer behaviour, there is a need to recognize the differences in the level of development among countries and regions. The Group reaffirmed the importance of paragraph 15 of the Johannesburg Plan of Implementation, which encouraged the promotion of regional and national initiatives to accelerate the shift towards sustainable consumption and production within the carrying capacity of ecosystems. While all countries should take action, developed countries are to take the lead, taking into account the development needs and capacities of developing countries.

129 Consumer behaviour is based in different cultural contexts. In designing sustainable consumption policies or tools, such as labels or communication campaigns, it is important that they reflect these cultural contexts. This is also why there is no one policy that fits all situations

132 In addition to ensuring the provision of information and education, Government can play an important role in promoting sustainable lifestyles by ensuring availability of alternative choices and enabling consumers to act more responsibly, for example through urban planning that provides infrastructure such as public transportation. In addition, Government can establish regulations that promote or facilitate sustainable lifestyles. It was pointed out, however, that the Government cannot always legislate consumer behaviour, especially where such legislation conflicts with broadly shared cultural norms. Governments can also, as institutional consumers, provide a model for sustainable consumption and expand or create markets for sustainable products and services. Finally, Government can facilitate dialogue with and among other stakeholders. It was also pointed out, however, that it can be difficult to bring about sustained behavioural change.          

141 In developing a sustainable consumption programme, there is a need to envision a future of sustainable lifestyles and products: What can be achieved by efforts toward sustainable consumption and production in 10 years? What will daily life be like in the future? How can a vision of sustainable consumption and production be sold to the public? How can minds be changed?

165 In developing a sustainable consumption programme, there is a need to envision a future of sustainable lifestyles and products: What can be achieved by efforts toward sustainable consumption and production in 10 years? What will daily life be like in the future? How can a vision of sustainable consumption and production be sold to the public? How can minds be changed?

210 A number of participants cited successful awareness-raising campaigns in their countries, while others found that awareness-raising faced real limitations in their effectiveness and pointed to the need to combine them with other programmes such as appliance labeling and public procurement as part of a package of policies. Some noted that many consumers were reluctant to change their consumption patterns, even when aware of the consequences of inefficient energy use, and suggested that technological innovation was more effective. Some studies have shown that only 20 percent of a population will adopt energy conservation measures without any incentive. Some Australian states are beginning to use educational programmes and the ecological footprint concept as part of efforts to change community behavior, helping to increase understanding of the overall environmental impact of lifestyles and track progress over time. Awareness-raising programmes in schools have often been successful, and a programme in Austria that rewarded school children on the basis of reduced travel by car provides a good example.

260 (a) The Sustainable Lifestyles Task Force will identify and disseminate international best practices in the field of sustainable consumption;

12  …Improving the role of public policy in providing more sustainable consumption choices to consumers, such as public transportation, and linking traditional lifestyles and cultural values with consumer behaviour will also be discussed.

133 As children grow up, their values, expectations and habits are formed. Engaging youth in dialogues on sustainable consumption is therefore necessary for changing future patterns. Using the influence of women’s consumption choices on the choices of others, particularly within the household, is also critical. It was noted that mothers should be encouraged to act as teachers to their children by demonstrating good examples.

145 A number of examples were presented to demonstrate the environmental, economic and social gains achieved through sustainable products and lifestyles. However, these gains have not been widely recognized by consumers, producers, governments, investors or trade unions. Tools such as reporting, indicators, benchmarking and awards need to be used to increase recognition of the benefits of improved products and lifestyles. Means and mechanisms for disseminating information on the benefits for producers, consumers and the general public need to be developed and implemented, including information addressed to small and medium-size enterprises. Cooperation with relevant NGOs can be instrumental in supporting these efforts

163 Ensuring implementations of action plans: Some participants emphasized that NGOs and others should encourage Governments to embark on actions and implementation. Sometimes actions by NGOs in the home country of a multinational corporation may result in changes in its subsidiaries in another country. Demands by global stakeholders, such as Consumers International, to implement formal agreements, for instance the UN Guidelines for Consumer Protection, may lead to change as well.

167 Building a vision of sustainable lifestyles:  Some participants considered it important to have multi-stakeholder dialogues, involving Governments, business, advertising agencies, media, consumer organizations and NGOs to discuss forward-looking visions of sustainable lifestyles.

185 The identification of the key stakeholders will be made easier if a comprehensive mapping exercise (identifying existing SCP projects and programmes) has been carried out. There is no one way to involve stakeholders (options include a public consultation exercise, or meetings with relevant NGOs), but the relative strength of a country or region’s NGO network needs to be taken into consideration. Some participants supported systematizing the participation of regional and sub-regional networks working on SCP in all regions.

248 Mr Yamada noted that before the expert meeting he was not aware of the Marrakech Process. In reviewing JICA projects, the agency found that it is already implementing some of the priorities of the Marrakech Process, including waste management, energy efficiency and renewable energy.  He stressed the need for support for south-south cooperation and for strengthening the work of NGOs. He also noted that preparation of an inventory of existing projects relating to sustainable consumption and production would be useful in monitoring progress on implementation.

